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Keith Fenimore  
is the Most- 
Recognizable 
Man in America?

By Kyle Bagenstose  |  Photos by Kelly Kurteson
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Keith Fenimore does not have a spray 
tan or breast implants. He hasn't 
splashed a Jäger bomb into somebody's  
face on national television or bungled 
his way through a screeching audition 
in front of Steven Tyler. He isn't the 
rich offspring of some industry tycoon, 
slipping in and out of consciousness 
and prison. Hell, he hasn't even made 
a sex tape—at least not one circulating 
around the internet and landing in  
external hard drives of college kids 
across the country. 

Yet millions of people would likely  
recognize the man from New Hope 
or the T-shirts that boldly declare 
"I'm Keith Fenimore." In less than two 
years, his face has gone from just 
another in the crowd to being featured 
in publications from the Philadelphia 
Inquirer to Maxim Magazine. And what 
has he done to earn this notoriety? 

Well, absolutely nothing.
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Who was Keith Fenimore?
Fenimore started with a small audience. 
Now 41, he recalls the close-knit New 
Hope-Solebury community where everyone  
knew everyone else, and Fenimore was 
known as the class clown. “I went to 
school with 89 kids in my class, and my 
lunch ladies knew what I did on a Friday 
night,” he recalls. “When my parents went 
in for teacher conferences, the adults 
would sit in the students’ seats. Mine was 
pulled all the way up front and attached  
to the teacher’s desk.”
!Fenimore was the type of kid whose 
antics would force his teacher to keep  
a straight face but crack a clandestine smile  
on the way back to the front of the room. He’d 
think up nicknames for faculty members 
and chide them during 6 a.m. pick-up hockey 
games in the parking lot.  
“Nothing I ever did was mean-spirited, but 
I was trying to make people laugh,” he says.
!The audience got a little tougher after 
high school, when Fenimore moved  
300 miles away to study marketing at Old 
Dominion University in southern Virginia.  
There, he was just another face in a sea  
of 19,000 others. “I became a number,  
and I learned what I had to do to stand  
out in a crowd,” Fenimore says. “I ended  
up becoming the youngest president of  
a fraternity, and it was a southern-tradition 
fraternity where I was the damn Yankee.”
!While at Old Dominion, Fenimore  
organized the Oyster Bowl, a series of 
parties in conjunction with a big football 
game that featured the namesake delicacy, 
beer and the typical college hijinks. But 
even the best-laid plans can sometimes 
raise the ire of administrative types. 
“Ours was technically an alumni event; 
the school didn’t see it that way,” Fenimore  
says. “They booted my fraternity o" 
campus.” But in an ode to his high-school 
days, even the university’s president even-
tually came around to like Fenimore, albeit 

a decade or so later. “He was coming into 
Manhattan and looked me up to schedule  
a meeting,” he remembers. “So I said to him, 
‘Do you track down all of your students who 
got their fraternity kicked o" campus and 
come visit them?’ And he said, ‘No, Keith 
Fenimore, just you.’”

Who is Keith Fenimore?
In all likelihood, you’ve watched or listened 
to something that Fenimore has had his 
hand in. He took the proverbial leap of faith 
in moving to Los Angeles after graduation  
and ended up as one of the few who made 
it. “I started o" taking a job I really didn’t 
want to do, being a swing guy in an art 
department for commercials and music 
videos. I was basically a glorified furniture 
mover, bringing the set pieces and props, 
creating the set and then returning the 
pieces after the shoot. I worked that job 
during the day and would try to develop 
shows at night,” Fenimore says. “I used to 
drive in my shorts and a tank top to pick  
up props for a commercial, then stop at 
mtv, change my clothes and go up and 
pitch executives. Then I’d change again 
and get back in my truck to finish my run.”
!Fenimore never took no for an answer, 
seeming to perpetually find ways around 
closed doors and into rooms where he didn’t 
belong. It paid o", and Fenimore’s 20-year 
career has been nothing short of impressive. 
Now a senior producer, writer and director 
on the Howard Stern Show, he previously 
helped launch the Reelz Channel, where he 
stayed on as a producer and writer, creating 
over 85 weekly programs.
!And then there are Fenimore’s side  
projects. He’s created and sold show 
concepts to networks like a&e, tv Guide, 
E! and VH-#, partnering with talent such 
as Jeremy Pivin and Woody Harrelson. 
He’s written two books, including Hire Me, 
Hollywood! where Fenimore and co-author 
Mark Scherzer share how industry  
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successes—from an actor on True Blood  
to a stuntwoman from Ironman 2— 
got their big breaks.
!But it’s Fenimore’s most-recent endeavor  
for which he’s known best. And the one 
that he hopes catapults him to fame.

I’m Keith Fenimore
“A test for test’s sake.” That’s how Fenimore  
describes the genesis of his mission to  
become the most-recognizable man in 
America. It’s an idea he seemingly plucked 
from the air one afternoon and put into 
action. “I’ve always been interested in 
buzz. What creates buzz? What interests 
the masses? What turns someone’s head?” 
Fenimore asks “I thought, what can I do to 
create a buzz that wouldn’t land me in jail?”
!And the answer was… nothing. Unlike 
many reality-tv stars and other flashes in 
the pan, Fenimore opted for an earnest, 
uncontroversial approach. “I decided I 
should guinea pig myself and simply try 
to become the most-recognized guy in the 
country,” Fenimore explains. “I wanted  

to try something that didn’t have a scandal, 
bu"oonery or any real talent attached to it.”
!He searched for a starting point, and 
reached out to Daniel Rubin, a columnist 
at the Philadelphia Inquirer, to write  
a story about him and his project. “I told 
him that if the experiment fails, so what, 
you did an interesting column for the day,” 
Fenimore recalls. “But if it takes o", every 
interview I do after this, I’m going to  
mention your paper and your name.”
!Once again, Fenimore had shoved his 
foot in the door. Rubin agreed to do the 
piece, and his journey o$cially began on 
December 9, 2010, when the newspaper 
ran the profile. Things were slow at first. 
Fenimore’s Web site only garnered a few 
dozen hits over the next month but soon 
began to snowball. Interviews with other 
papers materialized, sometimes via a 
Fenimore pitch and other times out of the 
blue. He’d find his face plastered randomly 
on the internet or receive Facebook friend 
requests from people as far as Oregon. 

continued on page 56…

“ What can I do to 
create a buzz that 
wouldn’t land me  
in jail?” — Keith Fenimore



“I’d be contacted by people who had 
stumbled across something, and they 
would turn other people on to my  
project for me,” Fenimore says. “That’s 
how this thing has continued to grow. 
There’s something very organic and 
cool about that.”
!His biggest break so far came in  
September 2012, when the editors of 
Maxim Magazine, an internationally 
distributed publication with a circulation 
of roughly 2.4 million, ran a piece on 
Fenimore, complete with an image of  
his iconic “I’m Keith Fenimore” T-shirt. 
!He feels as if the piece has put him 
on the verge of truly breaking out. 
Fenimore hopes Jon Stewart, Conan 
O’Brien or a writer on 30 Rock is going 
to happen across the magazine in the 
dentist’s o$ce and sneak Fenimore 
and his T-shirt into a segment: “Some 
big hit like that will turn this thing on 
its head and have it hit nitrous. I’ll just 
have to do my best to hold on to it.”
!But what will Fenimore do once he 
gets there? An admittedly grounded 
guy for someone who works in the  
entertainment industry, he says he’s 
had conversations with his wife about 
what could happen to them and their 
son should a major breakthrough occur.
“The saving grace in reaching the 
point where everyone in America 
knows my face is that we, as a society, 
are so focused on what’s next?’”  
Fenimore says. “And before the moment  
happens, it’s already over. In a couple 
months’ time, people won’t even  
remember. And then I can go back  
to being Keith Fenimore, the guy  
from New Hope.”

For more information or to link to any 
of Keith Fenimore’s many social-media 
outlets, go online at keithfenimore.com.
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